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Abstract
Entrepreneurship has emerged from people's permanent desire to meet their own needs,
namely the permanent capacity to adapt to the new technological challenges of the
markets and to create new elements to meet the needs of the market. Due to their
innovative nature, entrepreneurs persist in discovering new sources of documentation to
continually improve their activities. For the sustainable development of small businesses,
especially in rural areas, the role of entrepreneurs is determined by their knowledge
capacities in terms of supply, the cost of their products and services, and the mobilization
of financial resources in the development of new businesses or the expansion of existing
businesses.
Keywords: entrepreneurship, small businesses, sustainable development.
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INTRODUCTION
In order to reflect the link between entrepreneurship and small businesses in the
present paper, we can say that entrepreneurship is the process of designing, launching and
exploiting a new business, which is often initially a small business launched by people
with entrepreneurial spirit and having knowledge, experience and takes risks. Those who
create these businesses are called entrepreneurs. Moreover, entrepreneurship has been
described by specialists as being characterized by "the ability and the desire to develop,
organize and manage a business together with its risks to get a profit" of the entrepreneur.
Although entrepreneurship definitions typically focus on business start-ups and
operations, due to the high risks involved in launching a start-up, a significant proportion
of start-ups need to close due to "lack of funding, economic crisis, lack of demand from
the market - or a combination of all of them.
A wider definition of the term is sometimes used, especially in the economy. In this
use, an entrepreneur is an entity that has the ability to find and act on opportunities to
translate inventions or technologies into new products: "The entrepreneur is able to
recognize the commercial potential of the invention and to organize capital, talent and
other resources which transforms an invention into a commercially viable innovation. "
In this respect, the term "entrepreneurship" also captures innovative activities by
established firms, in addition to similar activities by new businesses.
The term "entrepreneur" is often confused with the term "small business" or used
interchangeably with this term. While most entrepreneurial businesses start as small
389

Jurnal Perspektif Pembiayaan dan Pembangunan Daerah Vol. 6. No.4, January – February 2019

ISSN: 2338-4603 (print); 2355-8520 (online)

businesses, not all small businesses are entrepreneurs in the strict sense of the term. Many
small businesses are operations with the exclusive owner - or have a small number of
employees - and many of these small businesses offer an existing product, process or
service and are not aimed at economic growth. Instead, entrepreneurship offers an
innovative product, process or service, and the entrepreneur ordinarily has the goal of
expanding the company by adding employees in search of international sales and so on,
a process that is funded by capital investment risk and angel investment. In this way, the
term "entrepreneur" can be more closely associated with the term "startup".
Entrepreneurial entrepreneurs have the ability to lead a business in a positive direction by
adequate planning, adapting to changing environments, and understanding their own
strengths and weaknesses. All of the above-mentioned issues make us mention that there
is a very close relationship between small businesses and entrepreneurs.
The term "entrepreneurship" derives from the French word "entreprendre", which
in the context of business means "undertaking, starting a business", and among those who
have defined this term, we can mention: Richard Cantillon (circa 1730): entrepreneurship
is defined as a self-employment of any kind. Entrepreneurs buy at certain prices today
and sell at uncertain prices in the future. The contractor is a bearer of uncertainty; Adam
Smith (1776): In the book "The Wealth of Nations," Smith clearly explained that not the
baker's goodwill but his own interest led him to produce bread. From the point of view of
the author, entrepreneurs are economic agents that turn demand into a source of profits;
John Stuart Mill (1848): Entrepreneurship is described as creating new private enterprises
and incorporating risk-taking individuals, decision-makers, and those who want to get
rich from managing their resources by creating a new business; Joseph Schumpeter
(1934): defines entrepreneurship with emphasis on innovation and resource mix. Thus,
the entrepreneur is the innovator that brings change within the markets by making new
combinations.
These new combinations can take the following forms: a new product / service or
quality standard; new production methods; addressing new markets; new sources of raw
materials; creating new organizations in any industry; Peter Drucker (1985):
Entrepreneurship is the creation of a new organization, without taking into account the
organization's ability to support itself. Thus, it would be sufficient for an individual to
start a new business so that he can be described as an entrepreneur.
This feature is the one that differentiates entrepreneurship from routine
management tasks related to resource allocation in an already developed organization
(involves risk and uncertainty).
As the general contractor, here are the definitions, namely: the entrepreneur is one
who identifies a business opportunity assumes responsibility for its initiation and obtain
the necessary resources to become operational; the entrepreneur is the person who takes
the risks of running a business; the entrepreneur is the one who manages the resources
needed to operate a business based on innovation; contractor is an authorized person or a
legal entity, individually or in combination with other authorized individuals or legal
entities, organized a company to carry out acts and acts of trade for profit by making
goods materials, respectively services, from their sale on the market under competitive
conditions. (Law 133/1999 on the stimulation of private entrepreneurs for the
establishment and development of small and medium-sized enterprises). Thus, the
entrepreneur is a person who initiates and carries out a set of activities characterized by
risk and innovation in order to obtain material and personal satisfaction.
It should be noted that between sustainable (and growth) and entrepreneurial
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development (or growth) is a direct link of resources in the same category, ie sustainable
resources. The object of this study is the research of a special resource, namely the
entrepreneurial activity of small businesses, which ensures the economic growth
(development), namely the small entrepreneur. Studying this "small entrepreneur"
resource from the perspective of sustainable development will lead us to the proposal and
to the conceptual, methodological and technological development of what we will call
entrepreneurship as a sustainable resource. In turn, the sustainable resource concept will
generate some considerations about sustainable sources of resources, around the
entrepreneurial activity being the human resource (initiator / entrepreneur), material
resources and financial resources. As we grow further at the right time, human sources
for sustainable development are sources of small, more sustainable development
activities. This is not just a word game, but an emphasis on an extremely important idea,
namely the idea that points to the depth of the sustainability feature. Because, as will be
demonstrated, human resources / entrepreneur is one of the foundations of any economic
process, it is natural that our attention should focus on ensuring the foundations in terms
of sustainability in order to speak with some justification and trusted processes (systems)
sustainable economic entrepreneurship.
METHODS
Methodology of scientific research - in order to underpin the research methodology,
the classical observation and examination instruments, research methods based on the
basic principles of scientific research, namely: "competence, objectivity, truth,
methodical, demonstration, correlation, evaluation of results, utility and psychomoral
"(Ristea and Franc, 2013). It will use procedures based on factual analysis, intensive
documentation at the level of domestic and international literature, using the databases
and the scientific material existing in the endowment of the libraries of specific institutes
in Romania and internationally.
The methodology of the paper will have as direct instruments the collection of data
and information from specialized literature and from existing practice in public and
private institutions, but especially scientific articles published on specialized research
networks (ResearchGate, Academia.edu, etc.), articles published in different journals,
relevant books in the field of reference, legislation, analyzes and studies, official
documents of various tax bodies, tax documents and interactive database of the National
Bank of Romania, other relevant sources identified at the libraries: CCFM, Academia
Romanian, INCE, IEN, BNR, National Library, INS, etc. Moreover, in the methodology
we will analyze the documents using the comparative, analytical, descriptive method, the
nonparticipative and participatory observation, the use of a set of information sources, the
collection of financial data in the established databases. It will also be based on annual
reports, publications, consolidated statistical data provided by the European Commission,
OECD, published annually, data to be processed in order to be able to provide a general
and analytical picture of the most important changes taking place in the European Union
as a whole, but also globally - considered to be representative of the understanding of the
phenomena studied, and especially in Romania.
Information support for research will be provided by monographs, books, scientific
papers, materials of scientific conferences, the balance sheets of SMEs in 2008-2017, as
well as other materials, which are presented in scientific papers and publications on the
official pages of national and international research institutes, international financial
institutions (research centers), etc.
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RESULTS AND DISCUSSION
”Small business, innovation and entrepreneurship" by Jean-Michel Sahut and
Marta Peris-Ortiz are the special characteristics of entrepreneurship, namely small
businesses, innovation and entrepreneurship, and show that although these three concepts
have their own specificities and can be treated independently, but they are closely linked
and interconnected. From Schumpeter to the present, a flow of literature combines the
concept of entrepreneurship with its ability to make new combinations of appropriate
factors and innovations in processes and products; Similarly, in a large flow of literature,
the most characteristic dimension of entrepreneurship is closely linked to small
businesses. Small and large companies have different advantages and disadvantages than
innovation, but small businesses provide the most environmentally-friendly environment
for entrepreneurship and innovation, which are not necessarily supported by the knowhow and resources characteristic of large-scale production but require commitment and
close cooperation between company members.
In this introduction, we present how the three topics converge into four articles on
microenterprises and innovation, institutional factors of entrepreneurship and the
determinants of individual entrepreneurs' characteristics. Relationships between
entrepreneurship, innovation and enterprises are present right from the start of the
entrepreneurial literature in Schumpeter’s (1934, 1950) According to Schumpeter
(1934: 66-68), as entrepreneurs make new combinations of factors “and the new
combinations appear discontinuously”, innovation and economic development can be
carried out by “the same people who control the productive or commercial process
(in the enterprise)” or by “the new (innovator people)” that generally, in a new
venture or start-up small enterprise, achieve new combinations or innovations. Shane
(2012: 17-18) implicitly includes innovation as an essential characteristic of
entrepreneurship and claims that “[e]ntrepreneurship involves more than the (...)
process of discovering opportunities for profit. It also involves coming up with a business
idea about how to recombine resources to exploit those opportunities”.
In addition, the field of economic entrepreneurship research (Shane and
Venkataraman, 2000: 218) has been established as "the study of opportunities sources,
the processes of discovery, evaluation and exploitation of opportunities, and the set of
people who discover, evaluate and exploit them "(Shane and Venkataraman, 2000: 218).
These authors refer to entrepreneurial opportunities as "those situations in which new
goods, services, raw materials and organizational methods can be introduced and sold
more than their cost of production" (Ibid: 220); and situations that are formed by
"objective forces in influencing the existence, identification and exploitation of
opportunities" (Shane, 2012: 16).
These objective forces correspond to the economic environment and the
institutional environment mentioned below. The second part of the definition of
"discovery, evaluation and exploitation of opportunities" implies the individual aspects
(personality traits and psychological characteristics) of entrepreneurs that can explain
their capacity to discover opportunities and exploit them successfully (Baum and Bird,
2010; Baron, 2004; Nga and Shamuganathan, 2010). The aspects of the corporate
entrepreneur, such as the exploitation of opportunity, must be organized by the
appropriate combination of factors (Hayton, 2005, 2006; Zotto and Gustafsson, 2008),
with reference to the enterprise. This second dimension of corporate entrepreneurship can
also reverse the relationship of recognition and exploitation of opportunity. Opportunity,
in some relevant cases, can be created through the process by which new combinations
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of factors are created. Thus, the article about choice and career options in this particular
issue helps us to understand how some people become entrepreneurs.
Finally, the third part of the definition emphasizes the importance of the individual
as a driver of entrepreneurial action: "the main idea that entrepreneurship is a process
that depends on both opportunities and individuals" (Shane, 2012: 18). This aspect, which
is implicit in the first part of the definition, clearly distinguishes entrepreneurship from
that of strategic management, although classical authors' contributions to strategic
management such as Andrews (1971) are useful in both areas. However, there is an
institutional dimension to the question of the opportunities entrepreneurs have to discover
and use, which must be included. It's not just the economic environment that conditions
the opportunities, Shane points out (2012). In addition to the economic environment, the
existence of informal and formal institutional conditions (culture and legal framework)
(North, 1990, 2005) is a context that largely explains the interpretation of different
economic agents about their future, their objectives and their behavior. In addition, the
field of economic entrepreneurship research (Shane and Venkataraman, 2000: 218) has
been established as "the study of opportunities sources, the processes of discovery,
evaluation and exploitation of opportunities, and the set of people who discover, evaluate
and exploit them "(Shane and Venkataraman, 2000: 218). The above-mentioned authors
refer to entrepreneurial opportunities as "those situations in which new goods, services,
raw materials and organizational methods can be introduced and sold higher than their
cost of production" (Ibid: 220); and situations that are formed by "objective forces in
influencing the existence, identification and exploitation of opportunities" (Shane, 2012:
16). These objective forces correspond to the economic environment and the institutional
environment mentioned below. The second part of the definition of "discovery, evaluation
and exploitation of opportunities" implies the individual aspects (personality traits and
psychological characteristics) of entrepreneurs that can explain their capacity to discover
opportunities and exploit them successfully (Baum and Bird, 2010; Baron, 2004; Nga and
Shamuganathan, 2010). The aspects of the corporate entrepreneur, such as the
exploitation of opportunity, must be organized by the appropriate combination of factors
(Hayton, 2005, 2006; Zotto and Gustafsson, 2008), with reference to the enterprise. This
second dimension of corporate entrepreneurship can also reverse the relationship of
recognition and exploitation of opportunity.
Opportunity, in some relevant cases, can be created through the process by which
new combinations of factors are created. Thus, aspects of will and career options in this
particular issue help us to understand how some people become entrepreneurs. Finally,
the third part of the definition emphasizes the importance of the individual as a driver of
entrepreneurial action: "the main idea that entrepreneurship is a process that depends on
both opportunities and individuals" (Shane, 2012: 18). This aspect, which is implicit in
the first part of the definition, clearly distinguishes entrepreneurship from that of strategic
management, although classical authors' contributions to strategic management such as
Andrews (1971) are useful in both areas. However, there is an institutional dimension to
the question of the opportunities entrepreneurs have to discover and use, which must be
included. It's not just the economic environment that conditions the opportunities, Shane
points out (2012). In addition to the economic environment, the existence of informal and
formal institutional conditions (culture and legal framework) (North, 1990, 2005) is a
context that largely explains the interpretation of different economic agents about their
future, their objectives and their behavior. In this necessarily complementary approach to
entrepreneurship, one of its pillars is perfectly explicit and regulatory, ie the Law and the
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rules of the game (North, 1990, Scott, 2007). The second pillar refers to values and rules
that correspond to those values that are rooted in social, organizational or individual needs
and habits (Bruton, Ahlstrom and Li, 2010, March and Olsen, 1989, Scott, 2007). And
the third pillar, moving away from explicit knowledge (the cognitive pillar), corresponds
to the deeper beliefs and values that lead the behavior of any agent or entrepreneur without
being fully aware of their influence (Bandura, 1986; Bruton et al. Carroll, 1964, Scott,
2007). Thus, the institutional dimension of entrepreneurship, approached, allows
understanding of the conditions from which opportunities are discovered or created. As
regards the relationship between entrepreneurship approaches and innovation, although
some research proposals may require the separation of these concepts in different areas,
separation limits the usefulness of both approaches to multiple aspects of management
and the economy (Baum et al., 2001; Lassen, Gertsen and Riis, 2006). The link between
entrepreneurship and innovation is dominant in literature; to quote Shane (2012: 15), the
concept of entrepreneurship incorporates the notion of Schumpeterian (...)
It should be noted that the importance of the individual as a driver of entrepreneurial
action: "the main idea that entrepreneurship is a process that depends on both
opportunities and individuals" (Shane, 2012: 18). This aspect, which is implicit in the first
part of the definition, clearly distinguishes entrepreneurship from that of strategic
management, although classical authors' contributions to strategic management such as
Andrews (1971) are useful in both areas. However, there is an institutional dimension to
the question of the opportunities entrepreneurs have to discover and use, which must be
included. It's not just the economic environment that conditions the opportunities, Shane
points out (2012). In addition to the economic environment, the existence of informal and
formal institutional conditions (culture and legal framework) (North, 1990, 2005) is a
context that largely explains the interpretation of different economic agents about their
future, their objectives and their behavior. In this necessarily complementary approach to
entrepreneurship, one of its pillars is perfectly explicit and regulatory, ie the Law and the
rules of the game (North, 1990, Scott, 2007). The second pillar refers to values and rules
that correspond to those values that are rooted in social, organizational or individual needs
and habits (Bruton, Ahlstrom and Li, 2010, March and Olsen, 1989, Scott, 2007). And
the third pillar, moving away from explicit knowledge (the cognitive pillar), corresponds
to the deeper beliefs and values that lead the behavior of any agent or entrepreneur without
being fully aware of their influence (Bandura, 1986; Bruton et al. Carroll, 1964, Scott,
2007).
Thus, the institutional dimension of entrepreneurship, addressed by two articles of
this particular issue, allows understanding of the conditions from which opportunities are
discovered or created. As regards the relationship between entrepreneurship approaches
and innovation, although some research proposals may require the separation of these
concepts in different areas, separation limits the usefulness of both approaches to multiple
aspects of management and the economy (Baum et al., 2001; Lassen, Gertsen and Riis,
2006). The link between entrepreneurship and innovation is dominant in literature; to
quote Shane (2012: 15), the concept of entrepreneurship incorporates the notion of
Schumpeterian (...)
A form of entrepreneurship is a form of social entrepreneurship. Gary McPherson,
Executive Director of the Canadian Center for Social Entrepreneurship, defines social
entrepreneurship as "Combining business essence with that of the community through
individual creativity." Another definition would be: the work done by the social
entrepreneur who uses entrepreneurship principles to solve a problem in order to organize
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and manage the production of a social change. Among the specific features of social
entrepreneurship we mention the following: the area where the private sector meets the
non-profit (eg: social shelters that pay for professional racism training and offers jobs);
the founders of these businesses combine social consciousness with commercial abilities;
some charitable associations can operate in a pronounced entrepreneurial way, while
social entrepreneurship can have as their object of activity and charity; a charitable
association operates on traditionally philanthropic principles, while social
entrepreneurship applies business principles to solve social problems, creating support
and a development infrastructure; social entrepreneurs create social value through a
process of innovation and capitalizing on new opportunities, putting the benefit of society
at the expense of its own benefit first.
Among the specific features of social entrepreneurship, we can mention the main
benefits of this, namely: increasing the number of employed persons; innovation and the
creation of new goods and services for social needs that are not provided by society (drug
abuse, AIDS, people with disabilities); creates social capital to meet sustainable
development; promotes social equity by addressing the needs of disadvantaged people;
demonstrates a sense of responsibility towards the people they serve and the
consequences of the actions taken.
For small businesses of a social nature, the role of the entrepreneur is given by:
adopting a mission to create and sustain the social value (not only the private one);
identifying new opportunities to accomplish this mission; engaging in a continuous
process of innovation, adaptation and learning; acting in a bold manner, irrespective of
the resources they have; is different from the business entrepreneur or even from a
socially responsible company through the social mission he / she assumes; making profit
and serving the needs of the consumer are among its goals, but only as ways to reach the
social goal, to achieve social services.
The result of the entrepreneur's activity is given by the establishment of the social
enterprise. These enterprises, which generally create jobs for low income or in difficulty,
generate the bulk of their income from the production and sale of goods and services,
usually at prices that the beneficiaries can afford allow. Especially in the rural areas,
where the number of these social enterprises is growing at European level, we meet a
certain typology of them after mission orientation, namely: mission-centered (selffinancing, disabled people or microfinance institutions); missions associated with the
mission (integrated model - social activities overlap with those generating profits);
without the tangency with the mission (profit generating activities finance and support
social programs). The sectors of activity of social enterprises are: economic development;
environmental conservation; social welfare and human resources development;
preservation of artistic and cultural values; health; agriculture; education.
The main programs of social enterprises can be: focused on creating economic
opportunities, fairly remunerated jobs; community development (for raising living
standards, reducing unemployment); the development of a market (facilitating certain
goods and services for marginalized communities); for institutional and organizational
development; to increase the number of micro-enterprises through microfinance.
In addition to social enterprises, organizations that can become social enterprises
are cooperatives; retirement associations and NGOs.
Cooperatives: are groups of individuals or legal entities that comply with special
operating principles (eg the principles of structure and democratic control, fair
distribution of the net profit of the financial year, the principle of helping the members);
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have legal personality and have the main purpose of meeting the needs and / or developing
the economic and social activities of its members.
Retirement Associations: defend the right of each of its members to a calculated and
granted pension under the law, as well as other social security rights, according to the
law; represent the members of the association in the relations with the local and central
public administration institutions, in order to obtain, under the law, their rights; organizes
recreational, cultural and sports activities for pensioners and their families; organizes
social assistance and social assistance for pensioners in collaboration with specialized
public administration institutions.
NGOs: the most active actors of sustainable development, and are the symbol of
social responsibility (eg, "Greenpeace", "Save Vama Veche", NGOs that advocate for the
preservation of the Danube Delta); the fields of activity in which NGOs can become social
enterprises are also social and medical services, education and vocational training;
sources of funding may come from non-reimbursable funds from private donors or from
budgetary resources; identifying and capitalizing on opportunities, the desire to affirm.
A new perspective on entrepreneurship is that of green entrepreneurship. It
addresses issues ranging from local pollution of the air, soil, water, to global issues related
to ozone depletion, global warming, and even the protection of human rights.
Firms can "turn around" in three ways: "greening" processes, adding value (by
redesigning, modifying existing technology, or introducing new technologies) to reduce
environmental impact at all levels; implementing an environmental management system;
"Greening" the products.
From a green business perspective, problems need to be understood in another way:
the consumer has to be approached in another way, the concept of consumer satisfaction
has to get another meaning; eco-product concepts and product lifecycle must be given a
new approach; there is a need for a more global, open minded approach to change, the
logic being "global thinking, acting locally", and an intense promotion of reducing nonorganic consumption. The eco-label is a kind of stamp that certifies that the product is
environmentally friendly, meets European standards, is quality and protects the health of
the consumer. In Romania there are 21 types of products that can be ecolabelled:
refrigerators, washing machines, computers, detergents, textiles, textiles, paints and
varnishes, bed mattresses, electric lamps, paper, chemical fertilizers and others.
Faced with the specificities of entrepreneurship above mentioned, at European and
global level we are witnessing digital entrepreneurship, digitization has opened new ways
and markets for entrepreneurship.
The development of accessible digital tools and platforms has provided new
opportunities for micro-businesses to enter foreign markets in a way that was previously
unimaginable.
The data published in the Facebook-OECD-World Bank Study on Business Future
shows that even "only me" entrepreneurs (ie self-employed without employees) can
engage in exports as a major activity for their business, digitally harnessing tools, despite
their diminished size (Facebook, OECD, World Bank, 2017). In the past, only large
multinational companies could benefit from tools globally, but we are currently
witnessing the digitization of small entrepreneurs, and the presence of small and largescale entrepreneurs in large-scale virtual space and services. Today, small businesses
have a menu of digital tools that allow them to take advantage of global ties and directly
market potential customers across the world, overcoming barriers to trade that usually
weigh more small scale economies of scale.
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Although there is a wide variation in the percentage of small and medium-sized
enterprises (SMEs) marketed in each country and region, in most economies, around one
in five SMEs with a digital presence interviewed between March and May 2017 reported
international trade, including 6% import and export, 5% exclusive exporters, and 8%
import exclusively (Figure 1). For the purpose of the study, SMEs are defined as
enterprises with fewer than 250 employees. Partial country changes reflect the differences
in the representativeness of the SMEs surveyed - the survey only covers the companies
with a Facebook presence, and in the advanced economies this cohort is likely to be more
representative for the general population than in the development and emerging
economies.
SMEs exporting

SMEs trading internationally

30
25
20
15
10
5
0

Note: Responses from enterprises with a Facebook Page over the period March-May 2017. Traders
are defined as businesses being involved in import and/or export, whereas exporters include twoway traders and exporters only.
Source: Facebook-OECD-World Bank Future of Business Survey (database), June 2017.
Statlink: http://dx.doi.org/10.1787/888933590644

Figure 1. International trade and SMEs with digital presence

Share of survey respondents, March-May 2017
The results of the study show that among the exporting companies, exports are a
key element of the business model not only for the significant shares of small businesses
(with fewer than 50 employees) but also for many businesses only me. Nearly one-third
(28%) of small entrepreneurs who export, indicate that more than 25% of total
international trade revenue comes (Figure 2). Two out of three exporting SMEs also
reported that more than 50% of their international sales depend on online tools, with the
most common export activities among SMEs, followed by retail / wholesale .
The latest data from the "Business Future" study also confirms previous findings
on the relationship between business confidence and international trade. Internationally
traded businesses appear more confident in their present state and future prospects, and
are also more likely to have positive job creation prospects (Figure 3 and Figure 4). This
also applies to my entrepreneurs, although it is a positive assessment of the current or
future situation as well as the job creation prospects are usually higher for larger
enterprises.
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Note: Responses from enterprises with a Facebook Page over the period March-May 2017. Traders are
defined as businesses being involved in import and/or export, whereas exporters include two-way traders
and exporters only.
Source: Facebook-OECD-World Bank Future of Business Survey (database), June 2017.
Statlink: http://dx.doi.org/10.1787/888933590663

Figure 2. Exports revenue greater than 25% of total revenue, by enterprise size
Percentage of exporters, March-May 2017
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Note: Responses from enterprises with a Facebook Page over the period March-May 2017. Traders are
defined as businesses being involved in import and/or export, whereas exporters include two-way traders
and exporters only. Current status and Outlook respectively report the reply “Positive” to the questions:
“How would you evaluate the current state of your business?” and “What is your outlook for the next 6
months on your business?”.
Source: Facebook-OECD-World Bank Future of Business Survey (database), June 2017.
Statlink: http://dx.doi.org/10.1787/888933590682

Figure 3. Digital presence, international trade and business confidence
Percentage of positive replies among survey respondents, March-May 2017

Setting up an export subsidiary can play a major role in business success and
growth as new markets are open. However, almost half of the exporting SMEs identified
"Selling to foreign countries" as a challenge (and these challenges could be even greater
among SMEs that want to export but who have failed to do so). The main export barriers
include finding business partners, market access limitations, and regulations. Overcoming
export challenges are a key factor for business success.
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Note: Responses from enterprises with a Facebook Page over the period March-May 2017. Traders are
defined as businesses being involved in import and/or export, whereas exporters include two-way traders
and exporters only. The figure illustrates the reply “Increase” respectively to the questions: “How did
the number of employees in your business change in the last 6 months” and “How do you expect the
number of employees in your business to change in the next six months?”.
Source: Facebook-OECD-World Bank Future of Business Survey (database), June 2017.
Statlink: http://dx.doi.org/10.1787/888933590701

Figure 4. Digital presence, international trade and prospects of job creations
Percentage of positive replies among survey respondents, March-May 2017

Globally there was already a set of indicators for entrepreneurship, indicators that
we present in the Annex no.1. This Annex presents a comprehensive list of indicators of
entrepreneurial determinants.
The indicators are classified into the six categories of determinants established by
the conceptual framework of the OECD-Eurostat program on entrepreneurship indicators:
1) The Regulatory Framework; 2) Market conditions; 3) Access to finance; 4) Creating
and disseminating knowledge; 5) Entrepreneurial capabilities; 6) Entrepreneurial culture.
For each indicator there is a brief description and the data source is provided. While
many critical indicators affecting entrepreneurship are covered by the indicators
presented in the table, the list should not be considered exhaustive. The selection of
indicators reflects the current availability of data, meaning that there may be important
missing indicators only because no international data source has been found.
Entrepreneurial risk in global digital markets is generated by determinant or
conditional factors and, in its turn, generates direct and indirect effects through the risks
specific to the digital entrepreneurial network, the risk being placed in a structure of
interdependence and mediated influences.
The larger the size and complexity of the market in virtual space (the presence of
small entrepreneurs in a large number), the higher the risk, both microeconomic and
macroeconomic, and the possibility of increasing economic performance. At the same
time, the interdependent macroeconomic and microeconomic relations are intensifying,
this necessity being the result of the increase of the number of economic economic policy
tools in the direction of evolution.
CONCLUSIONS
For a knowledge of entrepreneurs at the national, European and global level, we
consider that in addition to the information presented in the paper, a knowledge of the
entrepreneurs' specific indicators and related data sources can lead us in our research into
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the types of entrepreneurial models would be digital entrepreneurship) appropriate to
current global developments and respond to types of entrepreneurial risk. At the same
time, the approach in our activity wanted to demonstrate that, especially for the rural
environment, the role of small entrepreneurs is economically, socially and
environmentally determined, in an area dominated by economic reasoning, focused on
meeting current needs but having a direct impact on sustainable local development. The
list of the determinants of the determinants of the entrepreneurial activity is presented in
Economic stability at both macro and micro levels has the same fundamental
elements, which, given the interdependence between the two environments on the local
and global entrepreneurial market, is a natural and direct consequence of functionality.
Entrepreneurial financial instability as a risky financial stability event is also based on
macro-and micro-based common elements; In addition, the two types of entrepreneurial
financial instability influence each other, starting from the least disturbances of the
stability state. In the opposite direction, the entrepreneurial financial stability of the two
environments is a necessary objective for the evolution of the local and global
entrepreneurs market. In addition, as an important part of the entrepreneurial
organizational culture, the general and main objectives should be understood as being
common to the two environments, and the specific objectives should be introduced, on a
reciprocal basis, into the equations of the entrepreneurial administrative models of the
two environments.
The paper attempts to capture these aspects of the types of entrepreneurship
developed locally at present, without neglecting other visions, when appropriate.
Moreover, the paper captures aspects of international practice based on the views of the
great scientific personalities of our century that have approached the phenomenon of
entrepreneurship at the local and global level, namely the globalization of entrepreneurs'
markets, as well as personal entrepreneurial experience with a direct impact on the
sustainable development of small entrepreneurs and their businesses at local, national,
European and global level.
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APPENDIX : Indicators of entrepreneurial deteminants and data sources

403

Jurnal Perspektif Pembiayaan dan Pembangunan Daerah Vol. 6. No.4, January – February 2019

ISSN: 2338-4603 (print); 2355-8520 (online)

404

Jurnal Perspektif Pembiayaan dan Pembangunan Daerah Vol. 6. No.4, January – February 2019

ISSN: 2338-4603 (print); 2355-8520 (online)

405

Jurnal Perspektif Pembiayaan dan Pembangunan Daerah Vol. 6. No.4, January – February 2019

ISSN: 2338-4603 (print); 2355-8520 (online)

406

